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 Your Email List: Your Golden Ticket 
to Art Sales

Your email list is your biggest asset if you are a small business owner, or simply an artist that 
wants to sell more paintings. Your list could literally be your Golden Ticket to more art sales. 

Selling art, like any other product, is a numbers game. The more people that see your art, the 
greater your chances of a sale. So it makes sense that the larger your email list, the larger the 
audience for your work, and the greater chance for you to make a sale. Simple, right? 

There are two keys to using the email list effectively: 

1. Continually growing your list. 

2. Communicating consistently with those on your list. 

You can begin building your email list in many different ways: asking people to join your list; 
having a welcome book at shows with a line for an email address; opt-in forms on your website; 
connecting links on social media sites, etc. The important thing to develop is a list building 
mentality so that growing your email list is one of your top priorities. 

When list building, you are asking people to trade their email address to get something from you 
in return. That something is that they want to hear from you on a regular basis. By joining your list, 
they are telling you that there is something about you or your work that they want to hear more 
about. Your job then, is to communicate with the folks on your list on a REGULAR and 
CONSISTENT basis.  

Consistency is the key (like most anything else where you want to see results). When I first 
started a newsletter it was issued monthly, and continued monthly for about eight years. It wasn't 
until early 2016 that I began sending out weekly communications to my list. 

Monthly is a good place to begin, and fairly easy to do. If you utilize a good email system provider 
with good templates, the process is quick and easy. You just have to COMMIT to writing content 
once a month to include in your communication. This content can simply be showing new work 
from the studio, upcoming events, shows, exhibitions, classes you're teaching, etc. It doesn't have 
to be fancy, it just has to be consistent. Make a plan to send something out once a month and 
then stick to it. It also increases engagement if the communication is sent out the same day each 
month. 

People purchase from those they know, like and trust. When you communicate with those on your 
list on a regular and consistent basis, they begin to know, like and trust you. You will eventually 
begin finding buyers within your group who will collect your work. Don't expect immediate results. 
It takes time for folks to develop trust in you. But if you're patient, good things will happen. 



David M. Kessler Fine Art  I   david@davidmkessler.com  I   www.davidmkessler.com

Here are 4 free ways that you can easily grow your email list and begin to increase your art 
sales. 

1. Ask People If They Want to Join Your List. Anytime you are having a conversation with 
someone you don't know, and they ask what you do then you have the perfect opening to talk 
about your work and your list. Simply ask them if they would like to hear from you on a regular 
basis. And of course ask your friends and family to be on the list as well as friends of friends. 

2. Provide Opt-In Forms on Your Website. An opt-in form is a simple form that collects people's 
names and email addresses. Sometimes the form says generically, "Sign Up for My Newsletter." 
As artists, we can surely think of something more clever than that to encourage folks to give us 
their email address.  

The form should be placed in a prominent position on your website, for instance at the top of the 
page or the top of a sidebar. You should also use it on all pages if possible - always in the same 
location for consistency. 

For an opt-in form to work it will need to be paired with an email service provider. The email 
service provider collects and stores the names and emails and allows you a way to distribute 
information to those on your list. 

I use Mailchimp, but there are many available including, Constant Contact, iContact, ConvertKit, 
Drip, etc.


