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 Artist’s Website Basics 
FOR THOSE THAT WANT A NEW WEBSITE, OR REFRESH THEIR CURRENT ONE 

If you sell art, or have any desire to do so, you need a website. A website is a must these days if 
you are an artist - and it is simply expected that you have one. Your website acts as your digital 
portfolio, accessible from all of our mobile devices. This freedom is very different from a decade 
ago when we were still carrying around those bulky portfolio books with printed pictures of our 
work. Thankfully those days are gone! 

Your website functions as the "Hub" for all of your sales and marketing activities. Think of it as the 
center of a bike wheel, with all the spokes leading back to the hub from your social media pages, 
art shows, galleries, advertising, etc. Since your website is the hub of your sales activities, you 
want to constantly drive traffic to it so that potential customers can find out more about you and 
purchase your products (art, books, etc.), programs or services. Constantly keeping your website 
updated will give potential customers a reason to keep coming back to your site. 

Twelve to Fifteen years ago websites were very expensive, but today you can post your website 
on a great platform for less than $300 per year. The other great thing about modern website 
platforms is that you can do the design work yourself, thus saving potentially thousands of dollars 
in design fees. 

One of the most important points I want to share is that you MUST learn to design, manage and 
update your website YOURSELF! Websites today are so easy to layout and work with there is no 
reason not to know how to do it. It is as easy as dragging text, image and video blocks into place. 
There is no longer a need to have a middleman between you and your website. After completing 
a painting, you should be able to photograph it and have it on your website in about 5 minutes. Do 
not depend on someone else to do this for you. Learn how to do it. Go to YouTube and you can 
find hundreds of videos on how to set up a website. 

There are some great website providers available that make the set up and design process 
simple. Modern platforms have various templates to choose from to use as a basis for your site 
design. 

Here's how it works.  
You get a domain name at GoDaddy or some other domain name provider. your domain name is 
your website address on the internet - mine is www.davidmkessler.com. 

Next, you find a website platform on which you create your website. The most popular platforms 
are all inclusive, meaning they provide a website template that you modify and use for your 
website, and they provide the hosting for the website - it's a package deal.  



David M. Kessler Fine Art  I   david@davidmkessler.com  I   www.davidmkessler.com

The other option is to use Wordpress.org as a website and then you have to have a separate 
hosting company to host it. For artists this is not the best solution. It requires too much tech 
knowledge for the average artist. I prefer one package that provides everything that I need in one 
place for one price. 

There are several common providers that I know lots of artists use:  

1. Squarespace (www.squarespace.com) My personal favorite and I highly recommend it! 

2. FASO (www.faso.com) 

3. Wix (www.wix.com) 

4. Weebly (www.weebly.com) 

There are many others so search Google to find out what is available.  

I originally started out with FASO, but switched in 2016 to Squarespace. FASO is fine and easy to 
use, but it is built on old school website templates that rely on old school marketing techniques. 
Squarespace is a much more modern platform and it coordinates better with my online program 
platform and my modern marketing efforts. The other reason I love Squarespace (they are not 
compensating me for mentioning them) is the how-to videos. They have great videos for 
everything needed to set up a great website. With the business functions I have on my website I 
pay $312 per year. 

Which ever platform you use make sure that the website is mobile-ready (also called mobile-
responsive). This just means that the website will be easily readable on your mobile devices.  

My advice regarding website providers is to sign up for tree trials (they all have them). Play 
around with the interface and templates to see how you like it. If it isn't as user friendly as you 
think it should be, then move on to the next one until you find something that works well for you.

Artists, like any other professional, need certain things on their websites that are particular to 
artists. You want the correct information on your site so that visitors and potential customers can 
get to know you and see what you have to offer. 

Here is a list of MUST have items to be included on artist websites (minimum information): 
1. Homepage 
1. Artwork Page with sizes and prices on each piece. 
2. Biography with a picture of the artist. 
4. Contact Page. 
5. Shopping Cart and Payment Processing System.
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Artwork should be self explanatory. Make sure you have the prices listed - how can someone 
purchase a painting from your website if there is no price that coordinates with a shopping cart 
and payment system? 

A biography is not to be confused with a resume or CV (curriculum vitae). A biography tells 
something about you, and shows your picture. A resume or CV is simply a list of exhibitions that 
you have had over the years. Many artists get these two confused. 

The homepage is simply the landing page that people land on when they come to your site. This 
page has a navigation heading for other pages. It will generally show some of your art so that 
visitors get a feel for what you do. If you're good at marketing, your home page will include a 
direct call to action for your visitors. 

A contact page is important because you want to make it easy for customers to contact you if 
they have questions about you or your work. I like to add my email address to this page too so 
that people can bypass filling out the form on the contact page if they wish. 

A shopping cart and payment processing system is critical if you want to sell art. Art is an 
emotional purchase, so make sure you capitalize by having a shopping cart that someone can 
select the painting and immediately pay for it on your site. This is a huge component to increase 
your art sales. 

Depending on how you make a living as an artist, there may be many other things that you will 
include, but these are the minimum components. You may also include events, a list of galleries 
that sell your work, a blog, online programs, coaching services, commissions - you get the idea. 
Each artist's site will be different and customized based on their business model. 

Just as there are components that you do need to provide, there are other things that 
SHOULD NOT be on your website: 
1. Music 
2. Bright Colored Backgrounds 
3. Pattern Backgrounds 
4. Confusing or Complicated Navigation 
5. Animation 

Music should be obvious. No one wants to hear music playing when they go to your site - or any 
site. 

Bright or patterned backgrounds are a no-no. You want your artwork to stand out, not the 
background. The color should be in the art and the backgrounds should be neutral: white, gray, 
tan, taupe. Be careful with very dark gray or black backgrounds with white text. It is very difficult to 
read a page of white text on a black background - it makes me see stripes in just a few seconds.
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Make sure your navigation headings are clear and that everything on your site is easy to 
access. Make sure the navigation makes sense so that it is easy for customers to move through 
your site. 

Please do not put any type of animation in your site. This was done 15 years ago - and is not 
something that would be included on any modern website. 

Lastly, please keep your website updated regularly with new art, or new events, or new blog 
posts. There is nothing worse that a website that never gets updated. Remember, customers 
want to see your new work - give them a reason to keep coming back to your site. The other 
upside to regular updates is that Google sees it as an active website and will rank it higher. 

Good luck, and I trust your website will be amazing!


